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Mar. 7th,2002 
FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
-'Washington, DC 20580 

RE: TelemGketing Rulemaking - Comment. FTC File N.o. R411001 . 

.. . 
Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I &I a college student, working a part-time telemarketing job to help make ends meet. 

I work for a telemarketing company, which maintains a company do-not-call list that is enforced. 
I have been instructed by my supervision on how to handle and honor do-not-call requests. I 
believe that your efforts would be better focused on fraud and not the legitimate marketers like 
the one I work for.' Telemarketing means jobs. These restrictions might cost the people who can 
least afford it the opportunity to work. . .  

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 

with additipnal . ,  information or testimony, feel posed changes. If I can provide 

Ernesti-. Sims ' 
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March 8,2002 
FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R41100 1 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a working a part-time telemarketing job to help make ends meet. I believe that your efforts 
would be better focused on fraud and not the legitimate marketers like the one I work for.. 
Telemarketing means jobs. These restrictions might cost the people who can least afford it the 
opportunity to work. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. I f  I can provide you with additional information or testimony, feel 
free to contact me. 

Sincerely, 

& 
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Mar. 7th,2002 
FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the -Telemarketing Sales Rule. 
I am a single parent, working a part-time telemarketing job to help make ends meet. 
Telemarketing means jobs. These restrictions might cost the people who can least afford it the 
opportunity to work. 

Once again, I would like- to stress my opbositi d concem regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
fiee to contact me. 

Sharon Smith 





s 
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Mar. 7fi,2002 
FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a college student and an Ordained Minister, working a part-time telemarketing job to help 
make ends meet. I work for a telemarketing company, which maintains a company do-not-call 
list that is enforced. I have been instructed by my supervision on how to handle and honor do- 
not-call requests. Also, Telemarketing means jobs. These restrictions might cost the people who 
can least afford it the opportunity to work. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
fiee to contact me. 

Sincerely, 
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March 8,2002 
FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am working a part-time telemarketing job to help make ends meet. I believe that your efforts 
would be better focused on fraud and not the legitimate marketers like the one I work for. 
Telemarketing means jobs. Theie restrictions might cost the people who can least afford it the 
opportunity to work. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
free to contact me. 

1821 



FTC, Office' of.the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

Mar. 7th,2002 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

. -  > . .  
*.& 1 Dear FTC Commission, \ . .  

I am writing to express my opposition to the changes proposed,to the 'klemarketing Sales'Rule. 
I am a widow, working a part-time telemarketing job to help make ends meet. 

I work for a telemarketing company, which maintains a company do-not-call list that is enforced. 
I have been instructed by my supervision on how to handle and honor do-not-call requests. I am 
aware that my company subscribes to the numerous state do-not-call lists as well as the 
nationwide do-not-call list of the Direct Marketing Association. It seems to me that an additional 
federal do-not-call list would be a waste of time and money. 

Once again, I would like to stress my opposition a d  concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
fiee to contact me. 

a .  I .  I 

- . -  t: 9 - , ,  
. I  - 
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FTC, Office of the Secretary 
Room 159 
600 Peqtlsylvania Ave., NW 
Washington, DC 20580 

Mar. 7&,2002 

I * .  RE: Telemarketing Rulemaking - Comment. FTC Fi€e No. R4 1 100 1 
I .  

. r -  
, .- 

2 ,  - .  
I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a single woman, working a part-time telemarketing job to help make ends meet. I work for 
a telemarketing company, which maintains a company do-not-call list that is enforced. I have 
been instructed by my supervision on how to handle and honor do-not-call requests. I believe 
that your efforts would be better focused on fiaud and not the legitimate marketers like the one I 
work for. 
Once .again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you wi@additional information or testimony, feel 
free to contact me. 

, 

/ k W 
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FTC, Ofice of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

March 8,2002 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a working a part-time telemarketing job to help make ends meet. I work for a telemarketing 
company, which maintains a company do-not-call list that is enforced. I have been instructed by 
my supervision on how to handle and honor do-not-call requests. I believe that your efforts 
would be better focused on fiaud and not the legitimate marketers like the one I work for. Much 
like the drug war, we go after the user and not the dealer. This not only perpetuates the problem, 
but also does not address the real issue. Furthermore, I feel that in today’s economy, we need as 
many jobs as are available. All Americans have felt the impact of September 1 1, some more 
than others. I personally was working for a large corporation, making a large salary, and was 
laid off. Telemarketing was the only thing I could find that was hiring. There are college 
students, single parents, retirees, and handicapped people all trying to keep their heads above 
water. It would be a travesty to put all of these people out of flexible, legal employment during a 
time when the dollar is such a weak and rare commodity. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
fiee to contact me. 











Mar. 7th,2002 
FTC, Office of the Secretary 
Ro,om.159 , : 

600 Pedsylvania Ave., NW 
Washington, DC 20580 

. I  

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I am Writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a college student, working a part-time telemarketing job to help make ends meet. 

I work for a telemarketing company, which maintains a company do-not-call list that is enforced. 
I have been instructed by my supervision on how to handle and honor do-not-call requests. I am 
concerned about the impact the revisions might have on the company I work for. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration'before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
fkee to contact me. 

Sincerely, 

1831 
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